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Figure 15.  Converted households with a digital TV: 
Definition status by switchover window
Qtr 3, 2009
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Figure 16.  Converted households with a set-top-box: 
Definition status of set-top-box by switchover window
Qtr 3, 2009
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Table 23. 
Households who have converted to digital TV:  
Method of conversion by switchover window,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Method of conversion
Integrated 
digital TV Set-top-box Digital TV 

recorder (a) Total

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=224/236) 53 58 45 40 2 1 100 100
Regional South Australia (n=416/432) 53 57 42 39 5 3 100 100
Regional Victoria (n=597/666) 60 64 34 33 6 3 100 100
Regional Queensland (n=874/965) 68 68 27 30 5 2 100 100
Southern NSW (n=788/875) 61 64 34 32 5 4 100 100
Northern NSW (n=631/679) 61 59 35 36 4 4 100 100
Brisbane (n=187/203) 66 67 28 29 5 4 100 100
Perth (n=223/238) 65 73 31 23 4 4 100 100
Tasmania (n=255/270) 48 49 50 48 2 3 100 100
Adelaide (n=204/227) 63 67 31 30 6 3 100 100
Darwin (n=132/130) 63 71 31 23 6 6 100 100
Melbourne (n=204/218) 61 62 36 33 3 5 100 100
Sydney (n=197/198) 72 67 22 25 6 8 100 100
Regional and Remote Western 
Australia (n=89/98) 85 79 12 18 3 3 100 100

Remote Central and Eastern Australia 
(n=71/73) 67 78 24 22 9 0 100 100

Australia (n=5092/5508) 64 65 31 30 5 5 100 100

(a) View main TV set through a digital TV recorder.

Table 24.  
Households who have converted to digital TV:  
Method of conversion by broad switchover area type,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Method of conversion
Integrated 
digital TV Set-top-box Digital TV 

recorder (a) Total

Broad switchover area type Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Metro (b) (n=1015/1084) 66 66 29 29 5 5 100 100
Regional (n=3917/4253) 60 62 35 35 4 3 100 100
Remote (n=160/171) 80 78 15 19 5 2 100 100
Australia (n=5092/5508) 64 65 31 30 5 5 100 100

(a) View main TV set through a digital TV recorder.  
(b) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.
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Table 25. 
Households who have converted to digital TV:  
Method of conversion by household type,  
Quarter 2 and Quarter 3, 2009 (per cent)

Method of conversion
Integrated 
digital TV Set-top-box Digital TV 

recorder (a) Total

Household type Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Single person (n=726/738) 54 53 40 42 5 5 100 100
Main source of income is government 
pension or benefit (n=953/1006) 59 56 38 40 3 3 100 100

Aged pensioners (n=476/499) 59 55 39 43 2 2 100 100
Renters (n=794/881) 63 64 33 31 4 5 100 100
Income less than $30,000 per year 
(n=983/1080) 56 55 42 41 2 4 100 100

Live in block of flats (n=275/275) 68 60 28 35 4 6 100 100
Speaks a language other than English  
at home (n=321/310) 79 73 20 24 1 3 100 100

Australia (n=5092/5508) 64 65 31 30 5 5 100 100

(a) View main TV set through a digital TV recorder.

Table 26. 
Households who have converted to digital TV:  
Definition status (a) of equipment by switchover window,  
Quarter 3, 2009 (per cent)

Method of conversion
Digital TV Set-top-box Total (b)

Switchover area SD HD Total SD HD Total SD HD Total

Mildura/Sunraysia (n=224/236) 5 95 100 56 44 100 26 74 100
Regional South Australia (n=416/432) 18 82 100 68 32 100 37 63 100
Regional Victoria (n=597/666) 11 89 100 52 48 100 25 75 100
Regional Queensland (n=874/965) 7 93 100 35 65 100 16 84 100
Southern NSW (n=788/875) 11 89 100 46 54 100 23 77 100
Northern NSW (n=631/679) 7 93 100 55 45 100 26 74 100
Brisbane (n=187/203) 6 94 100 32 68 100 15 85 100
Perth (n=223/238) 6 94 100 31 69 100 12 88 100
Tasmania (n=255/270) 17 83 100 63 37 100 38 62 100
Adelaide (n=204/227) 9 91 100 41 59 100 18 82 100
Darwin (n=132/130) 13 87 100 55 45 100 22 78 100
Melbourne (n=204/218) 7 93 100 40 60 100 20 80 100
Sydney (n=197/198) 10 90 100 39 61 100 18 82 100
Regional and Remote Western 
Australia (n=89/98) 12 88 100 83 17 100 25 75 100

Remote Central and Eastern Australia 
(n=71/73) 21 79 100 56 44 100 29 71 100

Australia (n=5092/5508) 8 92 100 42 58 100 20 80 100

(a) Standard Definition (SD) or High Definition (HD).  
(b)� Includes the relatively small proportion of households who have converted by viewing the main TV set through 

a digital TV recorder.
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3.5.4	 Ease of conversion
(a) Set-top-box (STB)

About one-quarter (23%) of all households said they had a digital 
STB connected to their main TV set (excluding any Subscription TV 
box). For these households, almost two-thirds (63%) installed the 
STB themselves (Table 27).

The great majority (80%) of households found the installation easy 
and 15% considered it difficult (Table 28).

For those households that had difficulty with the installation of 
the STB, the main reasons given were:

�not technically minded (31%)•	

�too many components (31%)•	

�poor instructions (23%) (Table 31).•	

Table 27. 
Households with a STB on main TV set:  
Installer of STB by broad switchover area type,  
Quarter 3, 2009 
(per cent)

Broad switchover area type

Installer of STB Metro (a) 
(n=429)

Regional 
(n=1936)

Remote 
(n=76)

Total 
(n=2441)

Household member 64 62 59 63
Friend/relative 15 14 9 15
TV technician 11 14 19 12
Retailer of STB 6 6 2 6
Subscription TV company 2 1 5 1
Other 2 2 5 2
Don’t know 1 1 1 1
Total 100 100 100 100

(a) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.
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Table 28. 
Households with a STB on main TV set:  
Ease of installation of STB by broad switchover area type,  
Quarter 3, 2009 (per cent)

Broad switchover area type

Ease of installation of STB Metro (a) 
(n=429)

Regional 
(n=1936)

Remote 
(n=76)

Total 
(n=2441)

Very easy 49 51 41 50
Somewhat easy 29 32 37 30
Total easy 78 83 78 80
Somewhat difficult 13 10 11 12
Very difficult 3 4 6 3
Total difficult 16 14 17 15
Don’t know 6 4 5 5
Total 100 100 100 100

(a) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.

(b) Integrated digital TV

Over one-third (40%) of households said their main TV set had an 
integrated digital tuner. For these households, 66% set up the 
digital TV themselves (Table 29).

The great majority (87%) of households found the installation easy 
and 10% considered it difficult (Table 30).

For those households that had difficulty with the set up of their 
digital TV, the main reasons given were:

�not technically minded (40%)•	

�too many components (23%)•	

�poor instructions (15%) (Table 31).•	

Table 29. 
Households whose main TV set is a digital TV (a): Installer of digital TV by 
broad switchover area type, Quarter 3, 2009 (per cent)

Broad switchover area type

Installer of Digital TV Metro 
(b) (n=780)

Regional 
(n=2861)

Remote 
(n=165)

Total 
(n=3806)

Household member 66 65 65 66
Friend/relative 7 9 6 8
TV technician 9 8 9 9
Retailer of Digital TV 9 11 7 10
Subscription TV company 5 2 8 4
Other 3 3 1 2
Don’t know 1 2 4 1
Total 100 100 100 100

(a) Has an integrated digital tuner.  
(b) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.
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Table 30. 
Households whose main TV set is a digital TV (a): Ease of installation of digital 
TV by broad switchover area type,  
Quarter 3, 2009 
(per cent)

Broad switchover area type

Ease of installation of Digital TV Metro (b) 
(n=780)

Regional 
(n=2861)

Remote 
(n=165)

Total 
(n=3806)

Very easy 60 57 49 59
Somewhat easy 27 30 32 28
Total easy 87 87 82 87
Somewhat difficult 7 7 7 7
Very difficult 3 2 7 3
Total difficult 10 9 14 10
Don’t know 3 4 4 3
Total 100 100 100 100

(a) Has an integrated digital tuner.  
(b) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.

Table 31. 
Households who had difficulty with digital installation: Main reasons for 
difficulty by method of conversion,  
Quarter 3, 2009 
(per cent)

Method of conversion

Main reasons for difficulty STB  
(n=357)

Digital TV 
(n=378)

Not technically minded 31 40
Too many components 31 23
Poor instructions 23 15
Reception problems 6 8
Took time to work it out 3 7
Hard to tune through DVD 11 6
Other 10 8
Don’t know as did not do it 4 3
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3.6	 Satisfaction with digital TV (Key measure #6)
83% of Australian households that have converted to digital TV are satisfied 
with it, much the same as in the previous quarter (Figure 17).

The proportion satisfied varies mainly by area (from 70% in Remote Central 
and Eastern Australia to 88% in Perth) and varies relatively little across 
household types (Table 34).

The main reasons given for dissatisfaction with digital TV were:

quality of picture poor (26%)•	

reception problems generally (23%)•	

cannot get all the channels (21%)•	

poor signal (20%) (Table 35).•	
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Figure 17.  Proportion of households satisfied with digital TV by switchover window
Qtr 2 and Qtr 3, 2009

Au
st

ra
lia

M
ild

ur
a/

Su
n.

SA
 R

eg
io

na
l

Vi
c R

eg
io

na
l

Ql
d R

eg
io

na
l

St
hn

 N
SW

Re
m

ot
e C

EA

Re
m

ot
e W

A

Sy
dn

ey

M
el

bo
ur

ne

Da
rw

in

Ad
el

aid
e

Ta
sm

an
ia

Pe
rth

Br
isb

an
e

N
th

n N
SW

Qtr 2
Qtr 3

100
90
80
70
60
50
40
30

10
20

0

88

77
84 82

78
83 80

76 73

63
70

82

73

8483
75 77 76

81 81 79 82 83
79

83 83 82 83

74

85 85
93



40

Digital Tracker Report Quarter 3, 2009

Table 32. 
Households with digital TV (a):  
Level of satisfaction with digital TV by switchover window,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Level of satisfaction with digital TV
Switchover windows Satisfied Not satisfied (b) Total

Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=233/240) 73 84 27 16 100 100
Regional South Australia (n=436/447) 75 77 25 23 100 100
Regional Victoria (n=637/685) 76 81 24 19 100 100
Regional Queensland (n=932/1017) 81 79 19 21 100 100
Southern NSW (n=841/905) 82 83 18 17 100 100
Northern NSW (n=677/706) 79 83 21 17 100 100
Brisbane (n=198/209) 83 82 17 18 100 100
Perth (n=231/254) 93 88 7 12 100 100
Tasmania (n=269/277) 77 83 23 17 100 100
Adelaide (n=206/234) 84 82 16 18 100 100
Darwin (n=133/124) 74 78 26 22 100 100
Melbourne (n=220/223) 85 83 15 17 100 100
Sydney (n=197/200) 80 85 20 15 100 100
Regional and Remote Western Australia 
(n=119/119) 76 73 24 27 100 100

Remote Central and Eastern Australia 
(n=105/98) 63 70 37 30 100 100

Australia (n=5434/5738) 82 83 18 17 100 100

(a) Main TV set has an integrated digital tuner or a digital set-top-box. 
(b) Comprises both those dissatisfied and those neutral (neither satisfied nor dissatisfied).

Table 33. 
Households with digital TV (a):  
Level of satisfaction with digital TV by broad switchover area type,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Level of satisfaction with digital TV
Broad switchover area type Satisfied Not satisfied (b) Total

Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Metro (c) (n=1052/1120) 84 84 16 16 100 100
Regional (n=4158/4401) 79 82 21 18 100 100
Remote (n=224/217) 71 72 29 28 100 100
Australia (n=5434/5738) 82 83 18 17 100 100

(a) Main TV set has an integrated digital tuner or a digital set-top-box.  
(b) Comprises both those dissatisfied and those neutral (neither satisfied nor dissatisfied).  
(c) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.
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Table 34.  
Households with digital TV (a):  
Level of satisfaction with digital TV by household type,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Level of satisfaction with digital TV
Household type Satisfied Not satisfied (b) Total

Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Single person (n=796/796) 83 82 17 18 100 100
Main source of income is government 
pension or benefit (n=1068/1077) 86 84 14 16 100 100

Aged pensioners (n=530/546) 86 87 14 13 100 100
Renters (n=870/934) 81 84 19 16 100 100
Income less than $30,000 per year 
(n=1123/1174) 82 82 18 18 100 100

Live in block of flats (n=303/291) 82 83 18 17 100 100
Speaks a language other than English at 
home (n=363/338) 90 90 10 10 100 100

Australia (n=5434/5738) 82 83 18 17 100 100

(a) Main TV set has an integrated digital tuner or a digital set-top-box.  
(b) Comprises both those dissatisfied and those neutral (neither satisfied nor dissatisfied).

Table 35. 
Households dissatisfied with digital TV: Reasons for dissatisfaction,  
Quarter 3, 2009 
(per cent)

Reasons dissatisfied with digital TV Total 
(n=515)

Quality of picture poor\pixelation\flickers 26
Reception problems generally 23
Cannot get all the channels\problems with channels 21
Poor signal\lose signal\black spot 20
Bad weather problems with reception 8
Sound problems 3
Other 11
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3.7	 Disposal of analog TVs

3.7.1	 Households with a digital TV
40% of households said their main TV set had an integrated digital 
tuner. For these households, 76% “recycled” in some way by 
keeping, donating, selling or recycling their old TV set (Table 36). A 
further 19% said that they threw the old TV set away.

For the 564,000 households that threw their old TV set away, the 
main reasons for doing this were:

�broken\did not work\not worth fixing (76%)•	

�too old (11%)•	

�no use for it (9%).•	

Table 36. 
Households whose main TV set is a digital TV (a):  
How they disposed of old TV set by broad switchover area type,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Broad switchover area type
Metro (b) 

(n=713/780)
Regional 

(n=2628/2861)
Remote 

(n=177/165)
Total 

(n=3518/3806)

How they disposed of old TV set Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Kept it 49 47 47 51 52 55 48 48
Threw away/rubbish dump 17 18 19 19 21 20 18 19
Gave to family/friends 18 19 17 14 15 15 17 18
Gave to charity 3 4 3 3 1 0 3 4
Sold it 3 4 3 4 2 3 3 4
Put in recycling 2 1 2 2 2 0 2 2
No old set (first TV) 2 2 1 2 0 1 1 2
Other 4 2 6 2 7 2 5 2
Don’t know 2 2 2 2 1 3 2 2
Total 100 100 100 100 100 100 100 100

(a) Has an integrated digital tuner.  
(b) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.
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3.7.2	  Households that plan to buy a digital TV
About 697,000 households (9% of all households) who indicated 
they intend to convert to digital TV, are planning to convert by 
buying a new digital TV. For these households, 54% plan to 
“recycle” in some way by keeping, donating, selling or recycling 
their old TV set (Table 37). A further 28% plan to throw their old set 
away.

For the 194,000 households that plan to throw their old TV set 
away, the main reasons for doing this were:

�not digital (36%)•	

�no use for it (20%)•	

�too old (22%).•	

Table 37. 
Households who intend to convert to digital by buying a digital TV:  
Disposal plans for old TV set by broad switchover area type,  
Quarter 2 and Quarter 3, 2009  
(per cent)

Broad switchover area type
Metro (a) 

(n=202/164)
Regional 

(n=739/614)
Remote 

(n=84/83)
Total 

(n=1025/861)

Disposal plans for old TV set Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Throw away\rubbish dump 33 27 29 28 33 41 32 28
Keep as a second\spare non-digital TV 18 22 20 19 22 34 19 22
Put in recycling 9 16 8 12 9 9 9 15
Give to charity 6 8 8 6 1 3 6 7
Give to family\friends 4 2 4 7 6 0 4 4
Sell it 4 5 2 2 3 1 3 4
Keep and convert with a set-top-box 5 1 5 3 5 0 5 2
Other 1 3 2 2 4 1 1 2
Don’t know 20 14 23 21 16 10 20 16
Total 100 100 100 100 100 100 100 100

(a) Comprises Sydney, Melbourne, Brisbane, Adelaide and Perth.
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4.	Explanatory Notes

4.1	 Introduction 
The Digital Tracker collects information on the television equipment of 
Australian households and their attitudes and behaviours regarding the 
switchover to digital TV.

The Digital Tracker will be conducted quarterly with the first survey 
conducted in January-March 2009. The Digital Tracker will continue until the 
transition of Australian households from analog TV to digital TV is complete.

Fieldwork for the Digital Tracker is being conducted by Newspoll Market 
and Social Research.

4.2	 Scope
The scope of the Digital Tracker is all Australian households living in 
private dwellings, and so excludes special dwellings such as hospitals, 
nursing homes, hostels, hotels and gaols. However, the focus is on those 
households with a working TV set that had been used at some time in the 
six months prior to the date of the interview.

The survey respondent is the person aged 18 years or more in the 
household who knows the most about the TV equipment.

4.3	 Methodology
The survey mode was by telephone using Newspoll’s Computer Assisted 
Telephone Interviewing (CATI) system.

The sample design is a random survey stratified by the 33 switchover 
areas (see Appendix 1 for details of switchover areas) and the sample 
was selected through Random Digit Dialling (RDD). In total, 9,903 
interviews were completed in Quarter 3, 2009, ranging from 200 to  
378 per switchover area.

The overall response rate was 29% and varied across switchover areas, 
from 19% in Melbourne to 35% in the Northern Rivers. The response rate 
is defined as the number of completed interviews divided by the number 
of contacts made with households.

Note that the RDD sample frame is based on fixed line phone numbers 
and so excludes households that do not have a working fixed line. Most  
of these latter households only have mobile phones and are referred to as 
mobile only households. Recent investigations conducted using Newspoll’s 
online panel found that the main differences between mobile only 
households and other households, related to household characteristics 
such as housing tenure and type of dwelling rather than digital readiness.
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It was concluded that, at the present time, mobile only households are not 
sufficiently different on the key indicators being measured in the Digital 
Tracker, or large enough (as a proportion of all households), for their 
exclusion to impact on the quality of the data from the Digital Tracker. 
However, this will be regularly monitored over the life of the Digital 
Tracker, given that the proportion of mobile households is increasing.

4.4	 Questionnaire
The structure of the questionnaire is detailed below:

1.	 Household and residence characteristics (Q1-Q6)

Number in household, family structure, type of dwelling and housing 
tenure.

2.	� TV equipment profile (Q7-Q37)

Number of TV sets, age of set, Subscription TV, DVD recording devices, 
quality of reception and problems with converting to digital.

3.	 Imparja screening (Q38-Q39)

Whether households receive Imparja television service–used for correct 
allocation to switchover area.

4.	 TV Viewing Profile (Q40-Q44)

How much TV watched and importance of TV.

5.	 Awareness of Switchover (Q45-Q49)

Have they heard anything and when is it happening.

6.	 Attitudes to Switchover/Digital (Q50-Q54)

Positives and negatives and overall rating.

7.	 Intentions to convert to digital (Q55-Q70)

How many sets are digitally ready and if main set is not, then what are 
their plans to convert to digital.

8.	 Ownership of holiday home (Q71-Q75)

How many sets are digitally ready.

9.	 Household and respondent characteristics (Q76-Q90)

Covers: age, marital status, educational qualifications, employment 
status, languages spoken at home, Aboriginal status, income and 
postcode.

A copy of the questionnaire is included at Appendix 4.

The questionnaire took an average of 11 minutes to complete.

The questionnaire and all survey procedures were thoroughly tested  
in the development phases conducted over the period September to 
December 2008.
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4.5	� Newspoll computer assisted telephone interviewing  
(CATI) system 
Newspoll maintains a CATI telephone system in Sydney.

The CATI system allows the option of rotating survey responses to remove 
any ordering effect. Additionally, CATI allows automatic sequencing of 
survey respondents to ensure accurate survey completion. In-built range 
and logic checks are applied to the program, where appropriate, to further 
ensure data validity.

CATI can automatically program call back times. Further, appointment 
times can be entered into the computer, which will automatically arrange 
a call back at the specified time, thereby maximising respondents’ 
satisfaction through continually adhering to interview arrangements.

Supervisors observe the interviewing process via another computer 
screen and provide feedback to interviewers and resolve queries. 

The overall result is a very closely monitored and controlled survey 
process resulting in high quality data. 

4.6	 Weighting
The data are weighted to produce estimates for all households in 
Australia. Weights are calculated at the switchover area level (33 areas, 
see Appendix 1) and involve using population estimates at the switchover 
area level by age and sex, together with ABS estimates of the number of 
households by switchover area based on 2006 census data. 

The population estimates used are based on ABS projections of the 
estimated resident population by Statistical Local Area (SLA) by age and 
sex. These projections were commissioned by the Department of Health 
and Ageing who have kindly made them available to other users.

The Quarter 3 household weights have been calculated to reflect the 
probability of selection of respondents, which differed by switchover 
area. In addition, the weights were designed to be consistent with 
external population benchmarks, derived from ABS population 
estimates. This process is called calibrated weighting (or benchmarking), 
and can reduce bias due to differential non-response as well as 
improving the precision of estimates.

The calibrated weights were calculated so as to reflect the following 
population benchmarks:

�number of people by age group (15-24, 25-34, 35-44, 45-54,  •	

55-64, 65+) by sex by switchover area

�number of households by switchover area•	

number of children by switchover area.•	
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4.7	 Sampling error
Estimates calculated from a sample may differ from those that would  
be obtained from a full census of the population. This difference is called 
sampling error. The margin of error can be calculated to indicate the 
precision of an estimate based on a sample. There is a 95% chance that 
the sample estimate and the value that would be obtained from a full 
census will differ by the margin of error or less. 

Standard errors and confidence intervals are related terms. The margin  
of error is equal to approximately two times the standard error. A 95% 
confidence interval is an interval that is 95% likely to contain the value 
that would be obtained from a full census and can be obtained by adding 
and subtracting the margin of error to the estimate. 

Table A shows the approximate margin of error for estimates of proportions 
(for example, the proportion of households which are digitally ready in a 
switchover area). The margins of error were calculated to reflect the 
complex sampling design and weighting and the sample sizes in each area.

4.7.1	 Single estimate
Proportions in this report are based on a sample and the margin 
of error of the proportion varies by the sample size on which it is 
based. Approximate margins of error are provided in Table A on 
page 47 for each switchover window.

As an example of the use of this table, from the Quarter 3 Digital 
Tracker we know that the estimated proportion of households that 
have converted to digital TV is 56% and is based on a sample of 9785 
respondents (see Table 20). From Table A the margin of error for a 
proportion based on a sample of 9769 is approximately +/-2%. That 
is, a 95% confidence interval for the value that would be obtained 
from a full census is (56% +/- 2%) or between 54% and 58%.

4.7.2	 Difference between estimates
If we have two independent estimates then the difference between the 
two estimates (say, p1 and p2) is statistically significantly different if:

p2 – p1 > square root [ME(p1)
2+ ME(p2)

2]

As an example, the proportion of Regional Queensland households 
that have converted to digital TV was estimated to be 51% in Quarter 2 
(see Table 20) and had a margin of error of 3%. So ME(p1)=3%. The 
corresponding proportion for those households in Quarter 3 was 
estimated to be 56% and had a margin of error of 3%. So ME(p2)=3%.

The difference p2 – p1 = 5% is statistically significantly different if:

5% > square root [32+32] = 4.2%

Therefore the difference is statistically significantly different.
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Table A. 
Margins of error (MOE) (a) by switchover window and Quarter

Switchover window
Sample size 

(Qtr 3) MOE
Sample size 

(Qtr 2) MOE

MOE on 
difference}

(Qtr 3 and 
Qtr 2)

Mildura/Sunraysia 300 +/- 6% 300 +/- 6% +/- 8%

Regional South Australia 800 +/- 4% 800 +/- 4% +/- 6%

Regional Victoria 1176 +/- 3% 1176 +/- 3% +/- 4%

Regional Queensland 1764 +/- 3% 1764 +/- 3% +/- 4%

Southern NSW 1544 +/- 3% 1544 +/- 3% +/- 4%

Northern NSW 1260 +/- 3% 1260 +/- 3% +/- 4%

Brisbane 378 +/- 5% 378 +/- 5% +/- 7%

Perth 378 +/- 5% 378 +/- 5% +/- 7%

Tasmania 378 +/- 5% 378 +/- 5% +/- 7%

Adelaide 378 +/- 5% 378 +/- 5% +/- 7%

Darwin 200 +/- 7% 200 +/- 7% +/- 10%

Melbourne 378 +/- 5% 378 +/- 5% +/- 7%

Sydney 378 +/- 5% 378 +/- 5% +/- 7%

Regional and Remote Western 
Australia

294 +/- 6% 294 +/- 6% +/- 8%

Remote Central and Eastern 
Australia

294 +/- 6% 294 +/- 6% +/- 8%

Australia 9900 +/- 2% 9900 +/- 2% +/- 2%

(a) Approximation.
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Appendix 1: Switchover Areas and Timing

Switchover area (33 areas)
Switchover window 
(15 windows)

Switchover date 
(8 periods)

Mildura/Sunraysia Mildura First half 2010

Broken Hill

Regional South Australia Second half 2010
Mt Gambier/South East South Australia

Riverland

Spencer Gulf

Gippsland 

Regional Victoria First half 2011
Goulburn Valley /Upper Murray 

North Central Victoria 

South West Victoria

Capricornia 

Regional Queensland Second half 2011

Darling Downs 

Far North Queensland 

North Queensland 

QLD Central Coast and Whitsundays 

Wide Bay

ACT and Southern Tablelands 

Southern NSW First half 2012

Central Tablelands and Central Western Slopes 

Griffith/Murrumbidgee Irrigation Area 

Illawarra and the South Coast

South West Slopes and Eastern Riverina

Hunter

Northern NSW Second half 2012
Northern Rivers

North West Slopes and Plains

Richmond/Tweed

Brisbane Brisbane

First half 2013Perth Perth

Tasmania Tasmania

Adelaide Adelaide

Second half 2013

Darwin Darwin

Melbourne Melbourne

Sydney Sydney

Regional and Remote Western Australia
Adelaide Regional and 
Remote WA

Remote Central and Eastern Australia Remote CE Australia
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Appendix 2: Detailed Switchover Area Tables 

Table 1. 
All households: Awareness of switchover by switchover area,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Awareness
Aware Not aware Total

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=297/299) 96 95 4 5 100 100
Broken Hill (n=198/200) 94 91 6 9 100 100
Mt Gambier/South East South Australia 
(n=198/199) 94 89 6 11 100 100

Riverland (n=200/196) 91 88 9 12 100 100
Spencer Gulf (n=194/197) 96 95 4 5 100 100
Gippsland (n=291/294) 95 89 5 11 100 100
Goulburn Valley /Upper Murray (n=291/294) 96 91 4 9 100 100
North Central Victoria (n=288/293) 91 89 9 11 100 100
South West Victoria (n=290/288) 95 91 5 9 100 100
Capricornia (n=288/290) 94 91 6 9 100 100
Darling Downs (n=290/290) 92 88 8 12 100 100
Far North Queensland (n=288/291) 93 86 7 14 100 100
North Queensland (n=290/294) 92 91 8 9 100 100
QLD Central Coast and Whitsundays (n=291/287) 92 88 8 12 100 100
Wide Bay (n=292/289) 91 88 9 12 100 100
ACT and Southern Tablelands (n=374/371) 93 95 7 5 100 100
Central Tablelands and Central Western Slopes 
(n=290/289) 91 92 9 8 100 100

Griffith/Murrumbidgee Irrigation Area 
(n=195/194) 91 92 9 8 100 100

Illawarra and the South Coast (n=374/374) 94 92 6 8 100 100
South West Slopes and Eastern Riverina 
(n=292/291) 95 92 5 8 100 100

Hunter (n=369/374) 94 91 6 9 100 100
Northern Rivers (n=291/291) 93 89 7 11 100 100
North West Slopes and Plains (n=293/289) 92 87 8 13 100 100
Richmond/Tweed (n=291/291) 91 90 9 10 100 100
Brisbane (n=372/374) 93 91 7 9 100 100
Perth (n=376/372) 92 92 8 8 100 100
Tasmania (n=369/377) 90 89 10 11 100 100
Adelaide (n=374/374) 94 93 6 7 100 100
Darwin (n=198/194) 87 89 13 11 100 100
Melbourne (n=373/376) 95 92 5 8 100 100
Sydney (n=377/374) 92 93 8 7 100 100
Regional and Remote Western Australia 
(n=288/287) 92 89 8 11 100 100

Remote Central and Eastern Australia (n=287/292) 85 89 15 11 100 100
Australia (n=9769/9785) 93 91 7 9 100 100
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Table 2. 
All households:  
Know when switchover will occur in their area by switchover area,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Knowledge of switchover 
timeframe for their area

Know Do not know Total
Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=297/299) 13 19 87 81 100 100
Broken Hill (n=198/200) 7 4 93 96 100 100
Mt Gambier/South East South Australia (n=198/199) 4 3 96 97 100 100
Riverland (n=200/196) 5 8 95 92 100 100
Spencer Gulf (n=194/197) 4 5 96 95 100 100
Gippsland (n=291/294) 1 1 99 99 100 100
Goulburn Valley /Upper Murray (n=291/294) 1 99 100 100 100
North Central Victoria (n=288/293) 0 1 100 99 100 100
South West Victoria (n=290/288) 1 99 100 100 100
Capricornia (n=288/290) 0 0 100 100 100 100
Darling Downs (n=290/290) 0 0 100 100 100 100
Far North Queensland (n=288/291) 1 99 100 100 100
North Queensland (n=290/294) 0 1 100 99 100 100
QLD Central Coast and Whitsundays (n=291/287) 1 1 99 99 100 100
Wide Bay (n=292/289) 1 1 99 99 100 100
ACT and Southern Tablelands (n=374/371) 1 1 99 99 100 100
Central Tablelands and Central Western Slopes 
(n=290/289) 0 1 100 99 100 100

Griffith/Murrumbidgee Irrigation Area (n=195/194) 0 100 100 100 100
Illawarra and the South Coast (n=374/374) 0 1 100 99 100 100
South West Slopes and Eastern Riverina (n=292/291) 1 1 99 99 100 100
Hunter (n=369/374) 0 0 100 100 100 100
Northern Rivers (n=291/291) 0 0 100 100 100 100
North West Slopes and Plains (n=293/289) 0 1 100 99 100 100
Richmond/Tweed (n=291/291) 0 0 100 100 100 100
Brisbane (n=372/374) 0 1 100 99 100 100
Perth (n=376/372) 1 0 99 100 100 100
Tasmania (n=369/377) 1 0 99 100 100 100
Adelaide (n=374/374) 0 0 100 100 100 100
Darwin (n=198/194) 0 100 100 100 100
Melbourne (n=373/376) 0 0 100 100 100 100
Sydney (n=377/374) 0 1 100 99 100 100
Regional and Remote Western Australia (n=288/287) 1 1 99 99 100 100
Remote Central and Eastern Australia (n=287/292) 0 100 100 100 100
Australia (n=9769/9785) 0 1 100 99 100 100
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Table 3. 
All households:  
Digital conversion knowledge by switchover area,  
Quarter 2 and Quarter 3, 2009 (per cent)

Know how to convert to digital?
Yes No Not switching Total

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=297/299) 83 86 16 12 1 2 100 100
Broken Hill (n=198/200) 71 69 26 26 3 4 100 100
Mt Gambier/South East South Australia 
(n=198/199) 81 75 16 21 3 4 100 100

Riverland (n=200/196) 70 82 28 17 2 1 100 100
Spencer Gulf (n=194/197) 72 74 24 21 4 5 100 100
Gippsland (n=291/294) 72 74 27 20 2 5 100 100
Goulburn Valley /Upper Murray (n=291/294) 81 77 17 20 2 3 100 100
North Central Victoria (n=288/293) 72 74 25 22 4 4 100 100
South West Victoria (n=290/288) 78 77 19 20 3 4 100 100
Capricornia (n=288/290) 74 75 23 23 3 1 100 100
Darling Downs (n=290/290) 74 76 24 21 2 2 100 100
Far North Queensland (n=288/291) 76 75 20 20 4 5 100 100
North Queensland (n=290/294) 75 76 22 23 3 1 100 100
QLD Central Coast and Whitsundays 
(n=291/287) 72 74 25 24 3 1 100 100

Wide Bay (n=292/289) 71 77 25 21 4 2 100 100
ACT and Southern Tablelands (n=374/371) 76 82 22 16 2 2 100 100
Central Tablelands and Central Western 
Slopes (n=290/289) 72 81 26 15 2 4 100 100

Griffith/Murrumbidgee Irrigation Area 
(n=195/194) 70 73 28 25 2 2 100 100

Illawarra and the South Coast (n=374/374) 79 78 18 19 3 3 100 100
South West Slopes and Eastern Riverina 
(n=292/291) 67 76 29 22 4 2 100 100

Hunter (n=369/374) 74 79 23 20 3 1 100 100
Northern Rivers (n=291/291) 74 76 23 21 3 3 100 100
North West Slopes and Plains (n=293/289) 70 74 27 22 4 4 100 100
Richmond/Tweed (n=291/291) 72 77 26 20 2 3 100 100
Brisbane (n=372/374) 72 74 24 22 3 4 100 100
Perth (n=376/372) 79 76 19 22 2 2 100 100
Tasmania (n=369/377) 82 84 17 13 1 3 100 100
Adelaide (n=374/374) 78 80 20 18 2 1 100 100
Darwin (n=198/194) 75 83 19 17 5 1 100 100
Melbourne (n=373/376) 77 76 20 22 2 2 100 100
Sydney (n=377/374) 70 74 28 23 2 3 100 100
Regional and Remote Western Australia 
(n=288/287) 60 68 35 29 5 3 100 100

Remote Central and Eastern Australia 
(n=287/292) 51 55 41 39 8 7 100 100

Australia (n=9769/9785) 74 76 23 21 3 3 100 100
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Table 4. 
All households:  
Attitude to switchover by switchover area,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Attitude to switchover
Positive Neutral Negative Total

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=297/299) 46 51 40 36 14 13 100 100
Broken Hill (n=198/200) 46 49 36 37 17 15 100 100
Mt Gambier/South East South Australia 
(n=198/199) 52 49 30 34 18 17 100 100

Riverland (n=200/196) 46 48 36 33 17 19 100 100
Spencer Gulf (n=194/197) 51 42 37 35 13 23 100 100
Gippsland (n=291/294) 46 41 34 42 20 17 100 100
Goulburn Valley /Upper Murray (n=291/294) 50 48 38 36 12 16 100 100
North Central Victoria (n=288/293) 43 51 42 33 14 16 100 100
South West Victoria (n=290/288) 48 51 36 36 16 13 100 100
Capricornia (n=288/290) 40 45 40 39 20 16 100 100
Darling Downs (n=290/290) 45 50 36 38 18 11 100 100
Far North Queensland (n=288/291) 49 50 38 37 12 13 100 100
North Queensland (n=290/294) 49 46 38 42 12 11 100 100
QLD Central Coast and Whitsundays 
(n=291/287) 48 47 34 37 18 16 100 100

Wide Bay (n=292/289) 52 45 31 37 17 18 100 100
ACT and Southern Tablelands (n=374/371) 48 53 37 33 14 14 100 100
Central Tablelands and Central Western Slopes 
(n=290/289) 40 45 41 37 18 18 100 100

Griffith/Murrumbidgee Irrigation Area 
(n=195/194) 46 53 41 31 14 16 100 100

Illawarra and the South Coast (n=374/374) 47 53 38 35 14 12 100 100
South West Slopes and Eastern Riverina 
(n=292/291) 45 48 43 37 11 15 100 100

Hunter (n=369/374) 48 51 38 36 15 13 100 100
Northern Rivers (n=291/291) 48 53 37 34 15 13 100 100
North West Slopes and Plains (n=293/289) 39 45 42 37 19 18 100 100
Richmond/Tweed (n=291/291) 49 48 36 40 16 12 100 100
Brisbane (n=372/374) 49 50 37 38 14 13 100 100
Perth (n=376/372) 55 59 33 33 12 8 100 100
Tasmania (n=369/377) 47 50 38 37 15 13 100 100
Adelaide (n=374/374) 53 53 31 33 16 14 100 100
Darwin (n=198/194) 46 44 39 45 16 11 100 100
Melbourne (n=373/376) 48 49 36 40 16 11 100 100
Sydney (n=377/374) 52 49 35 38 13 13 100 100
Regional and Remote Western Australia 
(n=288/287) 47 44 34 39 19 17 100 100

Remote Central and Eastern Australia 
(n=287/292) 40 37 45 44 16 19 100 100

Australia (n=9769/9785) 49 50 36 37 15 13 100 100
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Table 5. 
Households who consider main TV set is not digitally ready:  
Conversion intentions by switchover area,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Conversion intentions

Will convert Will not 
convert Don’t know Total

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=58/43) 82 79 11 16 7 6 100 100
Broken Hill (n=79/74) 89 82 7 7 4 11 100 100
Mt Gambier/South East South Australia 
(n=54/66) 82 73 13 13 4 13 100 100

Riverland (n=72/64) 78 86 10 4 13 11 100 100
Spencer Gulf (n=70/77) 77 74 6 14 17 12 100 100
Gippsland (n=97/94) 85 77 4 14 11 9 100 100
Goulburn Valley /Upper Murray (n=88/90) 87 83 10 9 3 8 100 100
North Central Victoria (n=118/86) 77 79 8 10 15 11 100 100
South West Victoria (n=100/92) 88 79 7 12 5 8 100 100
Capricornia (n=110/84) 84 86 8 7 9 7 100 100
Darling Downs (n=98/99) 89 90 7 6 3 4 100 100
Far North Queensland (n=99/78) 79 76 12 17 9 6 100 100
North Queensland (n=108/82) 85 90 9 5 6 5 100 100
QLD Central Coast and Whitsundays 
(n=110/90) 86 83 6 5 9 13 100 100

Wide Bay (n=107/96) 88 88 8 5 4 8 100 100
ACT and Southern Tablelands (n=107/117) 88 85 8 4 4 10 100 100
Central Tablelands and Central Western Slopes 
(n=101/94) 88 77 5 13 8 10 100 100

Griffith/Murrumbidgee Irrigation Area 
(n=67/65) 86 82 6 11 8 7 100 100

Illawarra and the South Coast (n=121/93) 85 79 9 10 6 10 100 100
South West Slopes and Eastern Riverina 
(n=125/112) 82 89 10 5 8 6 100 100

Hunter (n=110/98) 84 85 9 2 8 13 100 100
Northern Rivers (n=90/86) 80 86 12 8 8 5 100 100
North West Slopes and Plains (n=136/123) 84 83 8 8 7 9 100 100
Richmond/Tweed (n=102/100) 75 78 9 7 16 15 100 100
Brisbane (n=118/116) 80 78 12 11 8 11 100 100
Perth (n=109/80) 84 82 7 11 9 7 100 100
Tasmania (n=90/95) 86 74 5 16 8 10 100 100
Adelaide (n=126/102) 84 88 7 5 10 7 100 100
Darwin (n=47/44) 62 95 27 3 12 2 100 100
Melbourne (n=119/102) 85 84 6 7 9 8 100 100
Sydney (n=116/129) 82 83 6 6 12 10 100 100
Regional and Remote Western Australia 
(n=127/135) 80 85 11 9 9 6 100 100

Remote Central and Eastern Australia 
(n=132/153) 76 75 17 12 7 13 100 100

Australia (n=3311/3059) 83 82 8 8 9 9 100 100
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Table 6 
All households: Conversion status by switchover area,  
Quarter 2 and Quarter 3, 2009 (per cent)

Conversion status

Converted
Not converted 

with  
Subscription TV

Not converted 
without 

Subscription TV
Total

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=297/299) 75 79 5 4 20 17 100 100
Broken Hill (n=198/200) 46 45 16 11 38 44 100 100
Mt Gambier/South East South 
Australia (n=198/199) 69 62 10 7 21 31 100 100

Riverland (n=200/196) 48 55 14 14 38 31 100 100
Spencer Gulf (n=194/197) 50 52 10 8 40 40 100 100
Gippsland (n=291/294) 49 55 10 10 41 35 100 100
Goulburn Valley /Upper Murray 
(n=291/294) 57 57 8 7 35 36 100 100

North Central Victoria 
(n=288/293) 45 54 7 7 48 39 100 100

South West Victoria (n=290/288) 53 61 8 9 39 30 100 100
Capricornia (n=288/290) 50 57 11 9 40 35 100 100
Darling Downs (n=290/290) 52 52 13 9 34 39 100 100
Far North Queensland 
(n=288/291) 54 58 11 12 35 30 100 100

North Queensland (n=290/294) 50 58 18 14 32 28 100 100
QLD Central Coast and 
Whitsundays (n=291/287) 49 57 14 12 37 30 100 100

Wide Bay (n=292/289) 50 56 11 11 39 33 100 100
ACT and Southern Tablelands 
(n=374/371) 57 60 10 14 33 26 100 100

Central Tablelands and Central 
Western Slopes (n=290/289) 49 61 12 12 40 26 100 100

Griffith/Murrumbidgee Irrigation 
Area (n=195/194) 49 53 11 13 40 34 100 100

Illawarra and the South Coast 
(n=374/374) 57 62 14 11 29 27 100 100

Sth West Slopes and East Riverina 
(n=292/291) 41 50 16 12 43 37 100 100

Hunter (n=369/374) 53 60 14 11 33 28 100 100
Northern Rivers (n=291/291) 59 57 7 11 34 32 100 100
North West Slopes and Plains 
(n=293/289) 40 44 9 11 51 44 100 100

Richmond/Tweed (n=291/291) 49 57 12 9 38 34 100 100
Brisbane (n=372/374) 51 54 15 18 34 27 100 100
Perth (n=376/372) 60 64 10 12 31 25 100 100
Tasmania (n=369/377) 70 71 5 5 25 23 100 100
Adelaide (n=374/374) 55 60 9 7 36 33 100 100
Darwin (n=198/194) 68 70 12 13 20 17 100 100
Melbourne (n=373/376) 55 56 11 14 34 30 100 100
Sydney (n=377/374) 50 53 20 18 29 29 100 100
Regional and Remote West 
Australia (n=288/287) 33 34 16 15 51 51 100 100

Remote Central and East Australia 
(n=287/292) 22 28 27 23 50 49 100 100

Australia (n=9769/9785) 53 56 13 14 34 30 100 100
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Table 7. 
Households with digital TV (a): Satisfaction with digital TV by switchover area,  
Quarter 2 and Quarter 3, 2009 
(per cent)

Satisfaction with digital TV Total
Satisfied Not satisfied

Switchover area Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Mildura/Sunraysia (n=233/240) 73 84 27 16 100 100
Broken Hill (n=93/93) 79 74 21 26 100 100
Mt Gambier/South East South Australia 
(n=140/127) 68 77 32 23 100 100

Riverland (n=97/113) 81 84 19 16 100 100
Spencer Gulf (n=106/114) 78 74 22 26 100 100
Gippsland (n=160/170) 78 84 22 16 100 100
Goulburn Valley /Upper Murray (n=173/173) 81 83 19 17 100 100
North Central Victoria (n=139/173) 71 78 29 22 100 100
South West Victoria (n=165/169) 75 82 25 18 100 100
Capricornia (n=149/174) 82 78 18 22 100 100
Darling Downs (n=164/159) 83 78 17 22 100 100
Far North Queensland (n=153/178) 84 79 16 21 100 100
North Queensland (n=157/176) 73 76 27 24 100 100
QLD Central Coast and Whitsundays (n=156/162) 76 81 24 19 100 100
Wide Bay (n=153/168) 85 81 15 19 100 100
ACT and Southern Tablelands (n=228/220) 83 80 17 20 100 100
Central Tablelands and Central Western Slopes 
(n=156/180) 80 79 20 21 100 100

Griffith/Murrumbidgee Irrigation Area (n=95/108) 72 86 28 14 100 100
Illawarra and the South Coast (n=216/244) 84 87 16 13 100 100
South West Slopes and Eastern Riverina (n=144/153) 76 92 24 8 100 100
Hunter (n=220/237) 81 83 19 17 100 100
Northern Rivers (n=169/160) 82 85 18 15 100 100
North West Slopes and Plains (n=133/134) 73 79 27 21 100 100
Richmond/Tweed (n=155/175) 75 84 25 16 100 100
Brisbane (n=198/209) 83 82 17 18 100 100
Perth (n=231/254) 93 88 7 12 100 100
Tasmania (n=269/277) 77 83 23 17 100 100
Adelaide (n=206/234) 84 82 16 18 100 100
Darwin (n=133/124) 74 78 26 22 100 100
Melbourne (n=220/223) 85 83 15 17 100 100
Sydney (n=197/200) 80 85 20 15 100 100
Regional and Remote Western Australia (n=119/119) 76 73 24 27 100 100
Remote Central and Eastern Australia (n=105/98) 63 70 37 30 100 100
Australia (n=5434/5738) 82 83 18 17 100 100

(a) Main TV set has an integrated digital tuner or a digital set-top-box.
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Appendix 3:  
Analysis of Digital Perception and Conversion Status

As part of the development of the tracker it was found that there is 
confusion in some households about the digital status of their television 
sets. In the Digital Tracker, households were deemed to be converted to 
digital television based on their responses to questions about their main 
TV that covered both equipment details (digital tuner, set-top-box, 
recording devices and age) and functionality (e.g. can watch ABC2). 

However, they were also asked if they considered themselves to be 
digitally ready (that is, they can watch digital channels), so that we could 
gauge the accuracy of their perceptions, but also so we could ask about 
the conversion intentions for those who do not consider themselves to be 
digitally ready.

When asked whether they considered their main TV set to be digitally ready 
(that is, they can watch digital channels on it), about two-thirds (66%) of 
households said they were digitally ready, 30% said they were not digitally 
ready and 5% did not know if they were digitally ready (Figure 1a). 

This perception that the household is digitally ready compares with a 
converted rate of 56% (see Section 3.5.1).

When “conversion” and “perception of digital readiness” are directly 
compared the confusion surrounding this issue is apparent. While 94%  
of households that are defined as “converted” also consider themselves 
to be digitally ready, 23% of households that are not converted (and do 
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not have Subscription TV apart from those discussed in Section 3.5.1) 
consider themselves to be digitally ready (Table 1a).

For those households that are not converted but have Subscription TV, 
the differences between conversion and perceived digital readiness are 
greater because having Subscription TV could lead some households to 
consider that they are digitally ready. 

The pattern of perceived digital readiness across switchover windows  
is very similar to that for the conversion rate, although perceived digital 
readiness is higher than the conversion rate (Figure 1b). The difference  
is particularly great in the remote areas where the impact of having 
Subscription TV, as just discussed, has a relatively large impact.

Table 1a. 
All households: Perceived digital readiness by actual conversion status,  
Quarter 2 and Quarter 3, 2009  
(per cent)

Perceived digital readiness
Conversion status Ready Not ready Don’t know Total

Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3 Qtr2 Qtr3

Converted (n=5092) 93 94 5 5 2 1 100 100
Pay TV only (n=1157) 35 40 54 52 11 7 100 100
Not converted (n=3520) 22 23 67 68 11 10 100 100
Australia (n=9769/9785) 61 65 32 30 7 5 100 100
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Figure 1b.  Proportion of households converted and 
proportion that think ready by switchover window
Qtr 3, 2009
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Appendix 4: Quarter 3 Questionnaire

NEWSPOLL 
DIGITAL TRACKER QUARTER THREE 2009  
(FINAL AT 31/08/2009) 

INTRODUCTION
Good morning\afternoon\evening. My name is.... (NAME) from Newspoll 
social research in Sydney. Just to let you know this call may be monitored 
for quality and coaching purposes and we are not selling anything 
(PAUSE). We are conducting a survey about television on behalf of the 
Australian Government. It will take 10 minutes depending on your 
answers (but I’ll be as brief\quick as I can).

May I please speak to the person in your household aged 18 years and 
over who knows the most about your TV equipment? (REINTRODUCE IF 
NECESSARY)

INTERVIEWER NOTE - If respondent says they do not have a television 
then say:

“It is very important for data quality reasons to include households like 
yours in the survey. Because you have no television sets the survey will be 
very short and I will only need a few minutes of your time to record some 
details about you and your household.”

If you’re willing to participate in this survey, could I please start with your 
first name?

INTERVIEWER PLEASE RECORD IN FIRST QUESTION

Your responses are strictly confidential and your answers will be used for 
research purposes only.

INTERVIEWER NOTE - If respondent asks for the purpose of the survey say:

“The information will be used to guide the government in developing policies 
related to the use of television technology by Australian households.”

INTERVIEWER NOTE - If respondent asks for the name of the client say:

“Department of Broadband, Communications and the Digital Economy”

INTERVIEWER RECORD RESPONDENT NAME FROM INTRODUCTION
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SECTION 1. HOUSEHOLD AND DWELLING CHARACTERISTICS
I would first like to ask you a few questions about your household and the 
residence you live in.

How many people aged 18 years or over live in your household, 1.	
including yourself? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 8+
9 Don’t know\refused

And how many children age 17 years or younger live in your 2.	
household? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

0 None
1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 8+
9 Don’t know\refused

PROG NOTE: IF CODE 9 IN Q1 OR Q2 TERMINATE WITH THANKS AND 
SHOW “For this survey it’s important that we know how many people 
are living in your household. As you were unable to provide me with 
this information, I can’t continue the interview with you. But thank you 
very much for your time”. RECORD AS NE1.
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PROG NOTE: IF KNOWN NUMBER OF PEOPLE IN HHOLD, IDENTIFY 
THREE TYPES OF HOUSEHOLDS AS FOLLOWS:

HH1 = SINGLE PERSON IE CODE 1 IN Q1 AND CODE 0 IN Q2

HH2 = �SINGLE ADULT PLUS CHILDREN IE CODE 1 IN Q1 AND  
CODE1-8 IN Q2

HH3 = MULTI ADULT IE CODE 2-8 IN Q1 

PROG NOTE: ASK IF HH2 OR HH3. HH1 GO TO Q4 CODE 9 IN Q1 OR Q2 
TERMINATE WITH THANKS AND SHOW “For this survey it’s important 
that we know how many people are living in your household. As you were 
unable to provide me with this information, I can’t continue the interview 
with you. But thank you very much for your time”. RECORD AS NE1. 

Which one of the following categories best describes your household? 3.	
READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 A couple with no children
2 A couple with some or all of their children at home
3 A couple with children who have all left home
4 A single parent with children at home
5 A single person sharing with friends
6 DO NOT READ Other (SPECIFY)
7 DO NOT READ Don’t know\refused

PROG NOTE: ASK ALL RESPONDENTS

Do you live in a house, a flat or some other kind of residence? 4.	 DO NOT READ

IF FLAT Is that within a house or block of units?

PROG NOTE: 
- SINGLE RESPONSE

1 House
2 Flat within a house
3 Flat within a block of units
4 Granny flat
5 Townhouse
6 Villa
7 Caravan
8 Other (SPECIFY)
9 Don’t know
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Does your household rent this residence? 5.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF NOT RENTING IE CODE 2 OR 3 IN Q5. CODE 1 IN 
Q5 GO TO Q7

Does your household own this residence outright or with a mortgage? 6.	
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Own outright
2 Own with a mortgage
3 Retirement village
4 Something else (SPECIFY)
5 Don’t know
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SECTION 2. TV PROFILE OF HOUSEHOLD
PROG NOTE: ASK ALL RESPONDENTS 
INTERVIEWER RECORD AS 98 FOR THOSE WHO SAID NO TV SETS AT 
INTRODUCTION 

How many TV sets do you have in this household? 7.	

RECORD “NONE” AS 98. RECORD “REFUSED\DON’T KNOW” AS 99.

PROG NOTE: 
- ALLOW TWO DIGIT RESPONSE – RANGE 1-99 

___ ___ TV sets

PROG NOTE: ASK IF HAS ONE OR MORE TV SETS IE CODE 1-97 IN Q7. 
CODE 98-99 GO TO Q71

(8.	 PROG NOTE: IF HAS TWO OR MORE TV SETS IE CODE 2-97 IN Q7 
INSERT How many of these TV sets are working? ELSE INSERT Is this 
set working?) 

RECORD “NONE” AS 98. RECORD “REFUSED\DON’T KNOW” AS 99.

PROG NOTE:

- ALLOW TWO DIGIT RESPONSE – RANGE 1-99

- �RESPONSE SHOULD BE LESS THAN OR EQUAL TO “TOTAL TV 
SETS” UNLESS DON’T KNOW 99

___ ___ Working TV sets 

PROG NOTE: ASK IF HAS ONE OR MORE WORKING TV SETS IE CODE 
1-97 IN Q8. CODE 98-99 GO TO Q71

(9.	 PROG NOTE: IF HAS TWO OR MORE TV SETS IE CODE 2-97 IN Q8 
INSERT How many of these working TV sets have been used in the 
last 6 months? ELSE INSERT Have you used it in the last six months?) 

RECORD “NONE” AS 98. RECORD “REFUSED\DON’T KNOW” AS 99.

PROG NOTE:

- ALLOW TWO DIGIT RESPONSE – RANGE 1-99

- RESPONSE SHOULD BE LESS THAN OR EQUAL TO “WORKING TV 
SETS” UNLESS DON’T KNOW 99

___ ___ TV sets used in last 6 months

PROG NOTE: ASK IF HAS ONE OR MORE WORKING TV SETS THAT 
HAVE BEEN USED IN LAST 6 MONTHS IE CODE 1-97 IN Q9. CODE 
98-99 GO TO Q71 
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Do you have Pay TV? 10.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HAVE PAY TV IE CODE 1 IN Q10. CODE 2-3 GO TO 
Q12

Do you subscribe to…? 11.	 READ OUT

IF RESPONDENT SAYS ‘AUSTAR’ PROMPT WITH “Do you have a 
Mystar personal digital recorder?” IF YES, CODE AS 2 AND 8

PROG NOTE:

- MULTI RESPONSES ALLOWED

- IF CODES 1-6,8 SELECTED CANNOT SELECT CODE 7

- IF CODE 8 SELECTED MUST ALSO SELECT CODE 2

1 Foxtel
2 Austar
3 Optus
4 Transact
5 SelecTV
6 Or, some other Pay TV service (SPECIFY)
7 DO NOT READ Don’t know
8 DO NOT READ Mystar

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS
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I would now like to ask you some questions about (12.	 PROG NOTE: IF 1 
TV SET IN Q9 INSERT your TV set ELSE INSERT the main TV set). In 
which room is this TV set located? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Bedroom
2 Dining room
3 Family room
4 Garage\workshop
5 Kitchen
6 Living room
7 Lounge\dining
8 Lounge room
9 Office
10 Sun room
11 TV room\home theatre room
12 Other (SPECIFY)
13 Don’t know

How old is (13.	 PROG NOTE: IF 1 TV SET IN Q9 INSERT this set ELSE 
INSERT the main set). Is it…? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Less than 12 months
2 1 to 3 years
3 More than 3 years
4 DO NOT READ Don’t know

Does (14.	 PROG NOTE: IF 1 TV SET IN Q9 INSERT this set ELSE INSERT 
the main set) have an integrated digital tuner? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HAS INTEGRATED DIGITAL TUNER IE CODE 1 IN 
Q14. CODE 2-3 GO TO Q14b
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14a. �Is this a Standard Definition tuner or a High Definition tuner?  
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Standard Definition tuner
2 High Definition tuner
3 Don’t know

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS

14b. �Do you have any devices attached to (PROG NOTE: IF 1 TV SET IN 
Q9 INSERT this set ELSE INSERT the main set) that enable you 
to record TV programs? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF CAN RECORD PROGRAMS IE CODE 1 IN Q14b. 
CODE 2-3 GO TO Q16

Do you record TV programs from this set? 15.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HAS PAY TV IE CODE 1 IN Q10. CODE 2-3 GO TO 
Q17

Does this set have a Pay TV box attached to it? 16.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF CAN RECORD TV PROGRAMS FROM THIS SET IE 
CODE 1 IN Q14b. CODE 2-3 GO TO Q22
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(17.	 PROG NOTE: IF PAY TV Set-top-box CONNECTED, CODE 1 IN Q16 
INSERT Apart from the Pay TV box, what devices do you have 
connected to this TV set for recording TV programs? ELSE INSERT 
What devices do you have connected to this TV set for recording TV 
programs?) DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 PVR (personal video recorder)
2 DVR (digital video recorder)
3 DVD recorder
4 Digital TV recorder
5 VCR\VHS
6 Other (SPECIFY)
7 No other devices (can only record with Pay TV set-top-box)
8 Don’t know

PROG NOTE: ASK IF HAS A DIGITAL RECORDER CONNECTED TO 
THIS SET IE CODE 1-4 IN Q17. CODE 5-8 GO TO Q22

How old is this recording device? Is it…? 18.	 READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Less than 12 months
2 1 to 3 years
3 More than 3 years
4 DO NOT READ Don’t know

Does this recording device have a digital tuner? 19.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HAS A DIGITAL TUNER IN RECORDING DEVICE 
IE CODE 1 IN Q19. CODE 2-3 GO TO Q20
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19a. Is this a Standard Definition tuner or a High Definition tuner?  
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Standard Definition tuner
2 High Definition tuner
3 Don’t know

PROG NOTE: ASK IF HAS A DIGITAL RECORDER CONNECTED TO 
THIS SET IE CODE 1-4 IN Q17. CODE 5-8 GO TO Q22

Do you view your TV through this recording device? 20.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

Does your recording device allow you to record and playback TV 21.	
programs without the use of DVDs? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS
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(22.	 PROG NOTE: IF PAY TV Set-top-box AND RECORDING DEVICE 
OTHER THAN PAY TV BOX CONNECTED TO MAIN SET, CODE 1 IN Q16 
AND CODE 1-6 OR 8 IN Q17 INSERT Apart from the Pay TV box and 
any recording devices, do you have a digital set-top-box connected to 
this TV set? PROG NOTE: IF PAY TV Set-top-box CONNECTED BUT NO 
RECORDING DEVICE OTHER THAN PAY TV BOX CONNECTED TO 
MAIN SET, CODE 1 IN Q16 AND [CODE 2-3 IN Q14b OR Q17=7] 
INSERT Apart from the Pay TV box, do you have a digital set-top-box 
connected to this TV set? PROG NOTE: IF PAY TV Set-top-box NOT 
CONNECTED BUT RECORDING DEVICE IS CONNECTED TO MAIN SET, 
[CODE 2-3 IN Q16 OR Q16 NOT ASKED] AND CODE 1 IN Q14b INSERT 
Apart from any recording devices, do you have a digital set-top-box 
connected to this TV set? ELSE INSERT Do you have a digital set-top-
box connected to this TV set?) DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HAS A Set-top-box CONNECTED TO THIS SET IE 
CODE 1 IN Q22. CODE 2-3 GO TO Q28

22a.Is it a Standard Definition set-top-box or a High Definition 
set-top-box? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Standard Definition
2 High Definition
3 Don’t know

Who installed the digital set-top-box on this TV set? 23.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Respondent
2 Some other person in household
3 Friend\relative
4 Shop bought it from
5 TV technician
6 Pay TV company
7 Other (SPECIFY)
8 Don’t know
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How easy was it to install the digital set-top-box? Would you say it 24.	
was...? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very easy
2 Somewhat easy
3 Somewhat difficult
4 Or, very difficult
5 DO NOT READ Don’t know

PROG NOTE: ASK IF INSTALLATION DIFFICULT IE CODE 3 OR 4 IN Q0. 
CODE 1-2,5 GO TO Q26

Why was the installation difficult? 25.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-7 SELECTED CANNOT SELECT CODE 8

1
Not technically minded\too confusing\don’t understand it\too 
hard

2 Poor instructions
3 Too many components or wires\too many things to hook up
4 Reception problems\antennae problems\signal strength
5 Hard to tune through DVD or other components
6 Took time to work it all out
7 Other (SPECIFY)
8 Don’t know as did not do it

PROG NOTE: ASK IF HAS A Set-top-box CONNECTED TO THIS SET IE 
CODE 1 IN Q22. CODE 2-3 IN Q22 GO TO Q28
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How satisfied are you with digital TV? Would you say you are...?  26.	
READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very satisfied
2 Somewhat satisfied
3 Neither satisfied nor dissatisfied
4 Somewhat dissatisfied
5 Or, very dissatisfied
6 DO NOT READ Don’t know
7 DO NOT READ Don’t watch digital TV

PROG NOTE: ASK IF DISSATISFIED IE CODE 4 OR 5 IN Q26. CODE 1-3, 
6-7 GO TO Q28

What is the main reason for your dissatisfaction? 27.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED

1 Cannot get all the channels
2 Quality of picture poor\interference\freezes\pixelation\flickers
3 Bad weather problems with reception
4 Poor signal\lose signal\black spot
5 Reception problems generally
7 Sound problems
6 Other (SPECIFY)

PROG NOTE: ASK IF HAS AN INTEGRATED DIGITAL TUNER IN THIS 
SET IE CODE 1 IN Q14. CODE 2-3 IN Q14 GO TO Q35
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Who set up (28.	 PROG NOTE: IF 1 TV SET IN Q9 INSERT this TV set ELSE 
INSERT the main TV set) so that you could watch digital television? 
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Respondent
2 Some other person in household
3 Friend\relative
4 Shop bought it from
5 TV technician
6 Pay TV company
7 Other (SPECIFY)
8 Don’t know

How easy was it to set up this TV so that you could watch digital 29.	
television? Would you say it was...? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very easy
2 Somewhat easy
3 Somewhat difficult
4 Or, very difficult
5 DO NOT READ Don’t know

PROG NOTE: ASK IF INSTALLATION DIFFICULT IE CODE 3 OR 4 IN 
Q29. CODE 1-2,5 GO TO Q31

Why was the set up difficult? 30.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-7 SELECTED CANNOT SELECT CODE 8

1
Not technically minded\too confusing\don’t understand it\too 
hard

2 Poor instructions
3 Too many components or wires\too many things to hook up
4 Reception problems\antennae problems\signal strength
5 Hard to tune through DVD or other components
6 Took time to work it all out
7 Other (SPECIFY)
8 Don’t know as did not do it

PROG NOTE: ASK ALL HAVE INTEGRATED DIGITAL TUNER IN THIS SET 
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How satisfied are you with digital TV? Would you say you are...?  31.	
READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very satisfied
2 Somewhat satisfied
3 Neither satisfied nor dissatisfied
4 Somewhat dissatisfied
5 Or, very dissatisfied
6 DO NOT READ Don’t know
7 DO NOT READ Don’t watch digital TV

PROG NOTE: ASK IF DISSATISFIED IE CODE 4 OR 5 IN Q31. CODE 1-3, 
6-7 GO TO Q33

What is the main reason for your dissatisfaction? 32.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED

1 Cannot get all the channels
2 Quality of picture poor\interference\freezes\pixelation\flickers
3 Bad weather problems with reception
4 Poor signal\lose signal\black spot
5 Reception problems generally
7 Sound problems
6 Other (SPECIFY)

PROG NOTE: ASK ALL HAVE INTEGRATED DIGITAL TUNER IN THIS SET 
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What did you do with the old TV set - the one that this TV replaced? 33.	
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Kept it
2 Gave to family\friends
3 Gave to charity
4 Sold it
5 Put in recycling
6 Threw away\rubbish dump
9 First TV
7 Other (SPECIFY)
8 Don’t know

PROG NOTE: ASK IF THREW OLD TV AWAY IE CODE 6 IN Q33. CODE 
1-5 OR 7-9 GO TO Q35

Why did you throw the old TV set away? 34.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-5 SELECTED CANNOT SELECT CODE 6

1 Broken\did not work\not worth fixing
2 Too old
3 Too small
4 Not digital\not digitally ready
5 Other (SPECIFY)
6 Don’t know

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS
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What kind of aerial is connected to (35.	 PROG NOTE: IF 1 TV SET IN Q9 
INSERT this TV set ELSE INSERT the main TV set)? READ OUT

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODE 1-5 SELECTED THEN CANNOT SELECT CODE 6-7

1 Rooftop aerial
2 Indoor aerial on top of TV
3 Satellite dish
4 Cable
5 Or, something else (SPECIFY)
6 DO NOT READ No aerial
7 DO NOT READ Don’t know

35a How would you rate the quality of the reception you get on (PROG 
NOTE: IF 1 TV SET IN Q9 INSERT this TV set ELSE INSERT the main 
TV set)? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very good
2 Good
3 Poor
4 Very poor
5 DO NOT READ Varies across channels
6 DO NOT READ Varies between analog and digital
7 DO NOT READ Don’t know

PROG NOTE: ASK IF VARIES BETWEEN ANALOG AND DIGITAL CODE 
6 IN Q35a. CODE 1-5 OR 7 GO TO Q36
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35b How would you rate the quality of the reception you get on the 
analog channels? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very good
2 Good
3 Poor
4 Very poor
5 DO NOT READ Varies across channels
6 DO NOT READ Don’t know

35c How would you rate the quality of the reception you get on the 
digital channels? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Very good
2 Good
3 Poor
4 Very poor
5 DO NOT READ Varies across channels
6 DO NOT READ Don’t know

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS

On (36.	 PROG NOTE: IF 1 TV SET IN Q9 INSERT this TV set ELSE INSERT 
the main TV set), can you watch both the ABC channels - the old 
ABC1 and the new ABC2? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes\both ABC1 and ABC2
2 No\ABC1 only
3 No\ABC2 only
4 No\neither ABC1 nor ABC2
5 Don’t know

PROG NOTE: ASK IF PAY TV Set-top-box CONNECTED AND CAN 
WATCH ABC2 IE CODE 1 IN Q16 AND CODE 1 OR 3 IN Q36. OTHERS 
GO TO Q36b
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36a. Can you only watch ABC2 because of your Pay TV subscription? 
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS

36b. On (PROG NOTE: IF 1 TV SET IN Q9 INSERT this TV set ELSE 
INSERT the main TV set), can you watch the Ten Network’s new 
sports channel called ONE? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Not available in my area
4 Don’t know

36c. On (PROG NOTE: IF 1 TV SET IN Q9 INSERT this TV set ELSE 
INSERT the main TV set), can you watch both the SBS channels - the 
old SBS ONE and the new SBS TWO? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes\both SBS ONE and SBS TWO
2 No\SBS ONE only
3 No\SBS TWO only
4 No\neither SBS ONE nor SBS TWO
5 Don’t know

Can you watch High Definition, or HD, channels on37.	  (PROG NOTE: IF 1 
TV SET IN Q9 INSERT this TV set ELSE INSERT the main TV set)? DO 
NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF RESIDING IN THESE POSTCODES (INSERT 
POSTCODES FROM RDD). OTHERS GO TO Q40
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Do you currently receive the television station Imparja (PRON Im-par-ja)? 38.	
DO NOT READ

PROG NOTE:  
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know\not sure

PROG NOTE: ASK IF RECEIVE IMPARJA TELEVISION IE CODE 1 IN 
Q38. CODE 2-3 IN Q38 GO TO Q40

Do you receive Imparja (PRON Im-par-ja) through an out-of-area 39.	
exception? DO NOT READ

PROG NOTE:  
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know\not sure

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS IE CODE 1-97 IN Q9

(40.	 PROG NOTE: IF HH1 INSERT Thinking now about TV viewing 
behaviour, on average, how many hours per day is a TV set on in this 
household? ELSE INSERT Thinking now about the TV viewing 
behaviour of your household, on average, how many hours per day is 
a TV set on in this household?) 

RECORD “NONE” AS 0. RECORD “1 HOUR OR LESS” AS 1. RECORD 
“REFUSED\DON’T KNOW” AS 99.

PROG NOTE: 
- ALLOW TWO DIGIT RESPONSE – RANGE 0-24, 99

__ __ hours
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(41.	 PROG NOTE: IF HH1 INSERT How many hours per day on average do 
you watch TV? ELSE INSERT How many hours per day on average do 
you, yourself, watch TV?)

RECORD “NONE” AS 0. RECORD “1 HOUR OR LESS” AS 1. RECORD 
“REFUSED\DON’T KNOW” AS 99.

PROG NOTE: 
- ALLOW TWO DIGIT RESPONSE – RANGE 0-24, 99

- �RESPONSE SHOULD BE LESS THAN OR EQUAL TO “HOURS PER 
DAY TV SET IS ON” UNLESS DON’T KNOW 99

__ __ hours

PROG NOTE: ASK IF WATCH TV IE CODE 01-24, 99 IN Q41. CODE 00 
GO TO Q43

(42.	 PROG NOTE: IF HH1 INSERT What channels do you mainly watch? 
ELSE INSERT What channels do you, yourself, mainly watch?) DO 
NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-14 SELECTED CANNOT SELECT CODE 15-16

1 Seven
2 Nine\GO!
3 Ten\ONE HD
4 ABC\ABC1\ABC2
5 SBS\SBS One\SBS Two
6 Pay TV channels
7 Golden West Network or GWN (this is seven)
8 WIN\GO!
9 Prime
10 Southern Cross Ten (this is 10)
11 Southern Cross Television (this is 7 or 10)
12 Imparja
13 Community TV or Channel 31
14 Other (SPECIFY)
15 Varies too much
16 Don’t know

PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS IE CODE 1-97 IN Q9
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On a scale of 0 to 10, where 0 is very unimportant and 10 is very 43.	
important, how would you rate the importance of TV to you, 
personally? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

0 0 Very unimportant
1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 8
9 9
10 10 Very important
11 Refused\don’t know

PROG NOTE: ASK IF HH2 AND HH3. HH1 GO TO Q45

And how would you rate the importance of TV to your household? 44.	
READ SCALE AS NECESSARY

PROG NOTE: 
- SINGLE RESPONSE

0 0 Very unimportant
1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 8
9 9
10 10 Very important
11 DO NOT READ Refused\don’t know
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SECTION 3. AWARENESS AND UNDERSTANDING OF SWITCHOVER
PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS IE CODE 1-97 IN Q9

Now some questions about digital TV. Have you heard of the Federal 45.	
government’s plan to switch Australia over to digital TV by turning off 
the analog signal? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HEARD OF SWITCHOVER IE CODE 1 IN Q45. 
CODE 2-3 GO TO Q50

Have you heard or read anything in the last few months about when 46.	
the switchover to digital TV will occur in your area? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

Do you know in which year it will happen in your area? 47.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF KNOW THE YEAR WHEN SWITCHOVER WILL 
OCCUR IE CODE 1 IN Q47. CODE 2-3 GO TO Q50
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In which year will it happen in your area? 48.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Before 2008
2 2009
3 2010
4 2011
5 2012
6 2013
7 2014
8 After 2014
9 Refused\don’t know

PROG NOTE: ASK IF 2010-2014, IE CODE 3-7 IN Q48. OTHERS GO TO Q50

Do you know if the switchover will be in the first half or the second 49.	
half of (PROG NOTE: INSERT YEAR FROM Q48)? DO NOT READ

PROG NOTE:  
- SINGLE RESPONSE

1 First half 
2 Second half
3 Don’t know\not sure
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SECTION 4. ATTITUDES TO SWITCHOVER
PROG NOTE: ASK ALL RESPONDENTS WITH ONE OR MORE TV SETS 
USED IN LAST 6 MONTHS IE CODE 1-97 IN Q9

The current analog free-to-air television services, that is, Seven, 50.	
Nine, Ten, SBS and ABC, will be completely replaced by digital free-
to-air television in your area in the (PROG NOTE: INSERT RELEVANT 
PERIOD FOR EACH OF SWITCHOVER AREAS FROM TABLE BELOW). 
At that time, free-to-air services can only be received with digital TV 
equipment.

PROG NOTE: 

MILDURA/SUNRAYSIA (1) first half of 2010.

BROKEN HILL (2), MT GAMBIER/SOUTH 
EAST SOUTH AUSTRALIA (3), RIVERLAND 
(4), SPENCER GULF (5)

second half of 2010.

GIPPSLAND (6), GOULBURN VALLEY/UPPER 
MURRAY (7), NORTH CENTRAL VICTORIA (8), 
SOUTH WEST VICTORIA (9)

first half of 2011.

CAPRICORNIA (10), DARLING DOWNS (11), 
FAR NORTH QLD (12), NORTH QLD (13), QLD 
CENTRAL COAST AND WHITSUNDAYS (14), 
WIDE BAY (15),

second half of 2011.

ACT AND SOUTHERN TABLELANDS (16), 
CENTRAL TABLELANDS AND CENTRAL 
WESTERN SLOPES (17), GRIFFITH/MIA (18), 
ILLAWARRA AND SOUTH COAST (19), 
SOUTH WEST SLOPES AND EASTERN 
RIVERINA (20), 

first half of 2012.

HUNTER (21), NORTHERN RIVERS (22), 
NORTH WEST SLOPES AND PLAINS (23), 
RICHMOND/TWEED (24)

second half of 2012.

BRISBANE (25), PERTH (26), TASMANIA (27) first half of 2013.

ADELAIDE (28), DARWIN (29), MELBOURNE 
(30), SYDNEY (31), REMOTE WA (32), 
REMOTE CE (33), 

second half of 2013.

NUMBER TO CALL IF RESPONDENT HAS QUESTIONS OR CONCERNS 
IS 1800 20 10 13 OR GO TO WEBSITE AT www.digitalready.gov.au
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What do you see as the main positives of the switchover to digital TV? 51.	
DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-8 SELECTED CANNOT SELECT CODE 9-10

1 Better quality picture\better clarity
2 Better reception
3 More channels\more programs\more variety\more choice
4 Better quality sound
5 Better quality (generally)
6 New technology\Better technology
7 Get to buy new TV
8 Other (SPECIFY)
9 None\no positives\don’t care
10 Don’t know
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What do you see as the main negatives of the switchover to digital TV? 52.	
DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-15 SELECTED CANNOT SELECT CODE 16-17 
- �MAIN THING FOR INTERVIEWERS TO DO IS TO SEPARATE NO 

NEGATIVES (CODE 16) OR DON’T KNOW (CODE 17) FROM THOSE 
WHO DO HAVE NEGATIVES (CODE 1-15). FOR THOSE WITH 
NEGATIVES THEN IMPORTANT TO SEPARATE COST RELATED 
NEGATIVES FROM OTHER NEGATIVES. THEN FOR COST NEGATIVES 
DETERMINE WHICH TYPE OF COST NEGATIVE.

Cost related negatives
1 Cost for elderly\poor\pensioners
2 Forced to buy new equipment\set-top-box\bigger TV
3 Cost (more generally)\extra cost

Anti TV or technology or change

4
Anti-technology\anti new gadgets\too complicated\too much 
change

5 Anti TV\TV bad\encouraging more viewing

Non-delivery on promises

6
Reception problems (signal weak, storm interference, 
pixelation, freezes, etc)

7 Too many channels\more rubbish
8 Not an improvement (on analog)

Other negatives
9 No choice\forced on us (general)\unfair
10 Obsolete TVs\wastage\what to do with them
11 Revenue raiser for govt\industry\retailers
12 Inconvenient
13 Problems for older people
14 Time taken to switch over
15 Other (SPECIFY)

16 None\no negatives
17 Don’t know
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On a scale of 0 to 10, where 0 is extremely negative and 10 is 53.	
extremely positive, how would you rate your attitude toward the 
switchover to digital TV? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

0 0 Extremely negative
1 1
2 2
3 3
4 4
5 5
6 6
7 7
8 8
9 9
10 10 Extremely positive
11 Refused\don’t know

PROG NOTE: ASK IF GAVE A RATING IE CODE 0-10 IN Q53. CODE 11 
GO TO Q55
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What is the main reason for this rating? 54.	 DO NOT READ

(RATING GIVEN: (PROG NOTE: INSERT Q53))

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-12,14-15 SELECTED CANNOT SELECT CODE 13 
- REASON WILL BE RELATED TO ACTUAL RATING GIVEN IN Q53 SO 
USEFUL TO ORGANISE REASONS BY EXTENT TO WHICH NEGATIVE, 
NEUTRAL OR POSITIVE TO HELP INTERVIEWER FIND CORRECT 
CODE

Positive ratings
1 Better quality picture
2 Better reception
3 More channels\more programs\more variety\more choice
4 Better quality sound
5 Progress\move with times

Negative ratings
6 Happy with what have now\happy with existing system
7 Cost
8 Forced to change\no choice
14 Reception problems
15 Poor quality programs

More neutral ratings
9 Don’t know enough about issue\digital TV\switchover

10 TV not important to me
11 Neutral\indifferent\not interested\don’t care

12 Other (SPECIFY)
13 Don’t know\not sure
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SECTION 5. INTENTIONS TO CONVERT TO DIGITAL
PROG NOTE: ASK IF ONLY ONE WORKING TV SET USED IN LAST 6 
MONTHS IE CODE 1 IN Q9. OTHERS GO TO Q56

For the purposes of this survey, a TV set is considered digitally ready 55.	
if you can actually watch digital channels on it now. Do you think your 
TV set is digitally ready? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF MORE THAN ONE WORKING TV SET USED IN 
LAST 6 MONTHS IE CODE 2-97 IN Q9. OTHERS GO TO Q57

For the purposes of this survey, a TV set is considered digitally ready 56.	
if you can actually watch digital channels on it now. How many of the 
(PROG NOTE: INSERT NUMBER OF TV SETS FROM Q9) working TV 
sets used in the last 6 months do you think are digitally ready? Is it...? 
READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 None of them
2 Some of them
3 All of them
4 DO NOT READ Don’t know

PROG NOTE: ASK IF SOME TV SETS DIGITALLY READY IE CODE 2 IN 
Q56. IF ALL DIGITALLY READY IE CODE 1 IN Q55 OR CODE 3 IN Q56 
GO TO Q71. OTHERS GO TO Q59
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How many exactly would you say are digitally ready now? 57.	 READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 1
2 2
3 3
4 4
5 5
6 6 or more
7 DO NOT READ Don’t know

Is the main TV set digitally ready? 58.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF MAIN SET NOT DIGITALLY READY IE CODE 2 IN 
Q55 OR CODE 1 IN Q56 OR CODE 2 IN Q58. OTHERS GO TO Q71

Do you plan to make (59.	 PROG NOTE: IF 1 TV SET IN Q9 INSERT this TV 
set ELSE INSERT the main TV set) ready for the switchover to digital 
TV? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF DON’T PLAN TO MAKE MAIN SET DIGITALLY 
READY IE CODE 2 IN Q59. CODE 1 OR 3 GO TO Q64
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Will you be buying a new TV set so that you are digitally ready?60.	

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF BUYING NEW TV SET IE CODE 1 IN Q60. CODE 2 
OR 3 GO TO Q63

What will you do with the old set? 61.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Keep as a second\spare non digital TV
2 Keep and convert with a set-top-box
3 Give to family\friends
4 Give to charity
5 Sell it
6 Put in recycling
7 Throw away\rubbish dump
8 Other (SPECIFY)
9 Don’t know

PROG NOTE: ASK IF PLAN TO THROW OLD TV AWAY IE CODE 7 IN 
Q61. CODE 1-6 OR 8-9 GO TO Q63

Why do you intend to throw the old TV set away? 62.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-5 SELECTED CANNOT SELECT CODE 6

1 Broken\did not work\not worth fixing
2 Too old
3 Too small
4 Not digital\not digitally ready
5 Other (SPECIFY)
6 Don’t know

PROG NOTE: ASK IF NOT BUYING NEW TV SET OR DON’T KNOW IE 
CODE 2 OR 3 IN Q60. CODE 1 GO TO Q64
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Why are you not planning to make (63.	 PROG NOTE: IF 1 TV SET IN Q9 
INSERT this TV set ELSE INSERT the main TV set) ready for the 
switchover to digital TV? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Against switchover generally
2 Make another TV set digitally ready
5 Cost\cannot afford it
6 Not interested\TV not important
3 Other (SPECIFY)
4 Don’t know

PROG NOTE: ASK IF PLAN TO MAKE MAIN SET DIGITALLY READY OR 
DON’T KNOW IE CODE 1 OR 3 IN Q59. CODE 2 IN Q59 GO TO Q70a

Do you know what you have to do to make (64.	 PROG NOTE: IF 1 TV SET 
IN Q9 INSERT this TV set ELSE INSERT the main TV set) ready for the 
switchover to digital TV? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF KNOW WHAT TO DO TO MAKE MAIN SET 
DIGITALLY READY IE CODE 1 IN Q64. CODE 2-3 GO TO Q70

What do you think you have to do to make it ready for the switchover 65.	
to digital TV? DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-6 OR 9 SELECTED THEN CANNOT SELECT CODE 7

1 Buy and install a set-top-box\digital box
2 Install a set-top-box\digital box (already bought)
3 Buy a new TV
4 New aerial\fix existing aerial
5 Buy\subscribe to Pay TV
9 Buy a digital TV recorder
6 Other (SPECIFY)
7 Don’t know

PROG NOTE: ASK IF MULTIPLE RESPONSE IN Q65. OTHERS GO TO Q67
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Which of these are you most likely to do? 66.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE 
- ONLY SHOW CODES 1-6 OR 9 SELECTED IN Q65, THEN CODE 7 LAST

1 Buy and install a set-top-box\digital box
2 Install a set-top-box\digital box (already bought)
3 Buy a new TV
4 New aerial\fix existing aerial
5 Buy\subscribe to Pay TV
9 Buy a digital TV recorder
6 Other (SPECIFY)
7 Don’t know

PROG NOTE: ASK IF PLANS TO BUY A NEW TV SET IE CODE 3 IN Q65 
AS A SINGLE RESPONSE OR CODE 3 IN Q66. OTHERS GO TO Q68a

What will you do with the old TV? 67.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Keep as a second\spare non digital TV
2 Keep and convert with a set-top-box
3 Give to family\friends
4 Give to charity
5 Sell it
6 Put in recycling
7 Throw away\rubbish dump
8 Other (SPECIFY)
9 Don’t know

PROG NOTE: ASK IF PLAN TO THROW OLD TV AWAY IE CODE 7 IN 
Q67. CODE 1-6 OR 8-9 GO TO Q68a
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Why do you intend to throw the old TV set away? 68.	 DO NOT READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED 
- IF CODES 1-5 SELECTED THEN CANNOT SELECT CODE 6

1 Broken\did not work\not worth fixing
2 Too old
3 Too small
4 Not digital\not digitally ready
5 Other (SPECIFY)
6 Don’t know

PROG NOTE: ASK IF PLANS TO BUY Set-top-box IE CODE 1 IN Q65 AS 
A SINGLE RESPONSE OR CODE 1 IN Q66 OR CODE 2 IN Q67. OTHERS 
GO TO Q70

68a. Do you think you would buy a Standard Definition set-top-box or 
a High Definition set-top-box?

PROG NOTE: 
- SINGLE RESPONSE

1 Standard Definition
2 High Definition
3 Don’t know

How much do you think a (69.	 PROG NOTE: IF BUYING SD STB CODE 1 IN 
Q68a INSERT Standard Definition set-top-box IF BUYING HD STB 
CODE 2 IN Q68a INSERT High Definition set-top-box ELSE INSERT 
set-top-box) would cost you? Would it be…? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Less than $50
2 $50 to $99
3 $100 to $149
4 $150 to $199
5 $200 to $299
6 $300 to $399
7 $400 to $499
8 $500 or more
9 DO NOT READ Don’t know

PROG NOTE: ASK IF PLAN TO MAKE MAIN SET DIGITALLY READY IE 
CODE 1 IN Q59. OTHERS GO TO Q70a
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When are you likely to make (70.	 PROG NOTE: IF 1 TV SET IN Q9 INSERT 
this TV set ELSE INSERT the main TV set) ready for the switchover to 
digital TV? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Soon
2 Not soon but well before switchover date
3 Just before switchover date
6 When forced to
4 Or, some other time (SPECIFY)
5 DO NOT READ Don’t know

PROG NOTE: ASK IF PLAN TO REPLACE MAIN SET WITH NEW SET 
TO BE DIGITALLY READY IE CODE 1 in Q60. OTHERS GO TO Q71

70a When are you likely to replace (PROG NOTE: IF 1 TV SET IN Q9 
INSERT this TV set ELSE INSERT the main TV set) with a new set?  
READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Soon
2 Not soon but well before switchover date
3 Just before switchover date
6 When forced to
4 Or, some other time (SPECIFY)
5 DO NOT READ Don’t know
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SECTION 6. OWNERSHIP OF OTHER DWELLINGS
PROG NOTE: ASK ALL RESPONDENTS

(71.	 PROG NOTE: IF HH1 OR HH2 INSERT Do you have a holiday home? 
ELSE INSERT Do you or does anybody else in this household have a 
holiday home?) DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF HAS HOLIDAY HOME IE CODE 1 IN Q71. CODE 
2-3 GO TO Q76

How many working TV sets are in this holiday home?72.	

RECORD “NONE” AS 98. RECORD “REFUSED\DON’T KNOW” AS 99.

PROG NOTE: 
- SINGLE RESPONSE 
- ALLOW TWO DIGIT RESPONSE – RANGE 1-99

__ __ Working TV sets

PROG NOTE: ASK IF ONLY ONE WORKING TV SET IN HOLIDAY HOME 
IE CODE 1 IN Q72. CODE 2-97 IN Q72 GO TO Q74

For the purposes of this survey, a TV set is considered digitally ready 73.	
if you can actually watch digital channels on it now. Do you think the 
working TV set in your holiday home is digitally ready? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know

PROG NOTE: ASK IF MORE THAN ONE WORKING TV SET IN HOLIDAY 
HOME IE CODE 2-97 IN Q72. OTHERS GO TO Q76
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For the purposes of this survey, a TV set is considered digitally ready 74.	
if you can actually watch digital channels on it now. How many of the 
working TV sets in your holiday home do you think are digitally ready? 
Is it...? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 None of them
2 Some of them
3 All of them
4 DO NOT READ Don’t know

PROG NOTE: ASK IF SOME TV SETS DIGITALLY READY IE CODE 2 IN 
Q74. OTHERS GO TO Q76

How many exactly would you say are digitally ready now? 75.	 READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 1
2 2
3 3
4 4
5 5
6 6 or more
7 DO NOT READ Don’t know
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SECTION 7. RESPONDENT CHARACTERISTICS 
PROG NOTE: ASK ALL RESPONDENTS

And now I have a few questions about you.76.	

RECORD SEX

PROG NOTE: 
- SINGLE RESPONSE

1 Male
2 Female

What is your current age?77.	

IF REFUSED RECORD AS ‘99’ 
PROG NOTE: 
- ALLOW FOR A TWO DIGIT RESPONSE - RANGE 18-99

Age ___ ___ 

PROG NOTE: ASK IF REFUSED AGE IE CODE 99 IN Q77. OTHERS GO 
TO Q79

Which age group do you belong to? 78.	 READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 18-24
2 25-34
3 35-44
4 45-54
5 55-64
6 65 years and over
7 DO NOT READ Refused
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Which of the following best describes your current marital status? 79.	
READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Never married
2 Defacto or living together
3 Married
3 Separated but not divorced
4 Divorced
5 Widowed
7 DO NOT READ Refused

What is the highest educational qualification you have completed? 80.	

ONLY READ OUT IF RESPONDENT QUERIES HOW MUCH DETAIL IS 
NEEDED

PROG NOTE: 
- SINGLE RESPONSE

1 University degree or higher (including postgraduate diploma)
2 Undergraduate diploma or associate diploma
3 Certificate, trade qualification or apprenticeship
4 Highest level of secondary school
5 Did not complete highest level of school
6 Never went to school
7 Still at secondary school
8 Other (SPECIFY)
9 DO NOT READ Refused

Do you have a full-time or part-time job of any kind? 81.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Retired (ONLY IF VOLUNTEERED)
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Are you of Aboriginal or Torres Strait Islander origin? 82.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Refused

Do you speak a language other than English at home? 83.	 DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No

PROG NOTE: ASK IF SPEAKS A LANGUAGE OTHER THAN ENGLISH IE 
CODE 1 IN Q83. CODE 2 GO TO Q84a

What languages other than English do you speak at home? 84.	 DO NOT 
READ

PROG NOTE: 
- MULTI RESPONSES ALLOWED

2 Arabic
3 Cantonese
4 Croatian
5 German
6 Greek
7 Hindi
8 Italian
9 Korean
1 Macedonian
11 Mandarin
12 Polish
13 Spanish
14 Tagalog (Filipino)
15 Turkish
16 Vietnamese
17 Other (SPECIFY)

PROG NOTE: RANDOMLY ASSIGN RESPONDENTS WITHIN EACH 
SWITCHOVER AREA TO Q84a or Q84c SO THAT HALF THE 
RESPONDENTS GET Q84a TO Q84bb AND THE OTHER HALF GET 
Q84c TO Q84f
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84a. Do you consider yourself to be a person with a disability? 

IF RESPONDENT ASKS WHAT WE MEAN BY “DISABILITY” THEN SAY:

By this we mean any condition that has lasted, or is likely to last, 6 
months or more and restricts your life in some way.

DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Not sure
4 Refused

PROG NOTE: ASK IF HAS A DISABILITY IE CODE 1 IN Q84a. CODES 
2-4 GO TO Q85

84b Does this disabling condition relate to sight, hearing, mobility or 
something else? DO NOT READ

PROG NOTE: 
- MULTIPLE RESPONSE 
- IF CODES 1-4 SELECTED CANNOT SELECT CODE 5

1 Sight
2 Hearing
3 Mobility
4 Other (SPECIFY)
5 Refused

84bb To what extent does this condition restrict you....? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 To a small extent
2 To a medium extent
3 To a large extent
4 DO NOT READ No restriction at all
5 DO NOT READ Refused

PROG NOTE: THOSE ASKED Q84a GO Q85. OTHER GO TO Q84c
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84c Do you have a physical condition that restricts your life in some way?

DO NOT READ 
PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Not sure
4 Refused

PROG NOTE: ASK IF HAS RESTRICTING PHYSICAL CONDITION IE 
CODE 1 IN Q84c. CODES 2-4 GO TO Q85

84d Has this condition lasted, or is it likely to last, 6 months or more?  
DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Not sure
4 Refused

PROG NOTE: ASK IF CONDITION LASTED OR LIKELY TO LAST 6 
MONTHS OR MORE IE CODE 1 IN Q84d CODES 2-4 GO TO Q85

84e Does this condition relate to sight, hearing, mobility or something else? 
DO NOT READ

PROG NOTE: 
- MULTIPLE RESPONSE 
- IF CODES 1-4 SELECTED CANNOT SELECT CODE 5

1 Sight
2 Hearing
3 Mobility
4 Other (SPECIFY)
5 Refused

84f To what extent does this condition restrict you....? READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 To a small extent
2 To a medium extent
3 To a large extent
4 DO NOT READ Refused
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SECTION 8. HOUSEHOLD CHARACTERISTICS 
PROG NOTE: ASK ALL RESPONDENTS

Is your household’s combined annual income from all sources, before 85.	
tax...READ OUT 

INTERVIEWER INFORMATION: 
UNDER $30,000 PA IS UNDER $577 PER WEEK 
$30,000-$59,999 PA IS $577-$1,154 PER WEEK 
$60,000-$89,999 PA IS $1,155-$1,731 PER WEEK 
OVER $90,000 PA IS OVER $1,732 PER WEEK OR MORE

PROG NOTE: 
- SINGLE RESPONSE

1 Under 3 thousand dollars
2 3 to 59
3 6 to 89
4 Or, 9 thousand or more
5 DO NOT READ Refused
6 DO NOT READ Don’t know

What is your household’s main source of income? 86.	 READ OUT

PROG NOTE: 
- SINGLE RESPONSE

1 Wages or salary
2 Government pension or benefit
3 Own business
4 Shares\interest\annuities
5 Investments
6 Superannuation
7 Self-funded retiree
8 Or, Some other source (SPECIFY)
9 DO NOT READ Refused
1 DO NOT READ Don’t know

PROG NOTE: ASK IF HH3. OTHERS GO TO Q90

PROG NOTE: REPEAT Q87, Q88 AND Q89 FOR EACH OTHER PERSON 
18+ IN HOUSEHOLD
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For analysis purposes it would help if I could get the age and gender 87.	
of the other (PROG NOTE: INSERT NUMBER IN HOUSEHOLD FROM 
Q1 LESS 1) members of your household aged 18 years or over. Could 
you tell me (PROG NOTE: IF ONLY ONE OTHER PERSON INSERT his 
or her age and gender? ELSE INSERT their ages and gender?)

(PROG NOTE: IF MORE THAN ONE OTHER PERSON INSERT Can we 
please start with the 1st person.)

PROG NOTE: 
- SINGLE RESPONSE

1 Male
2 Female
3 Refused

And their age?88.	

RECORD “98 OR MORE” AS 98. RECORD “REFUSED\DON’T KNOW AS 99.

PROG NOTE: 
- ALLOW TWO DIGIT RESPONSE 18-99

____ Age

PROG NOTE: ASK IF REFUSED AGE IE CODE 99 IN Q88. OTHERS GO 
TO Q90

Which age group do they belong to? 89.	 READ OUT

PROG NOTE:  
- SINGLE RESPONSE

1 18-24
2 25-34
3 35-44
4 45-54
5 55-64
6 65 years and over
7 DO NOT READ Refused

PROG NOTE: ASK ALL RESPONDENTS
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What is the postcode where you live? 90.	 IF “DON’T KNOW\REFUSED” 
CODE AS 9999

___ ___ ___ ___

ASK SUBURB\NEAREST TOWN IF DON’T KNOW POSTCODE. IF 
REFUSED POSTCODE RECORD AS “REFUSED”

PROG NOTE:

- OPTIONAL OPEN TEXT FIELD

___________________

PROG NOTE: ASK IF HAS HOLIDAY HOME IE CODE 1 IN Q71. CODE 
2-3 GO TO Q91

90c.What is the postcode of your holiday home? IF “DON’T KNOW\
REFUSED” CODE AS 9999

___ ___ ___ ___

ASK SUBURB\NEAREST TOWN IF DON’T KNOW POSTCODE. IF 
REFUSED POSTCODE RECORD AS “REFUSED”

PROG NOTE:

- OPTIONAL OPEN TEXT FIELD

___________________

Would you be willing to participate in further research on this topic? 91.	
DO NOT READ

PROG NOTE:  
- SINGLE RESPONSE

1 Yes
2 No

Can I please check that the number I rang was (PROG NOTE: INSERT 92.	
PHONE NUMBER)? DO NOT READ

PROG NOTE:  
- SINGLE RESPONSE

1 Yes - correct
2 No - incorrect (PLEASE TYPE IN CORRECT NUMBER)
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92a. The phone numbers we call are randomly generated by a 
computer, which ensures the opinions of all people are represented, 
including those with silent numbers. Is this phone number I called 
you on a silent or unlisted number? DO NOT READ

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No
3 Don’t know\refused

If my supervisor finds any errors with my work, we may need to call 93.	
you back for correction. If we need to, may we contact you for other 
quality control purposes? DO NOT READ

PROG NOTE:  
- SINGLE RESPONSE

1 Yes
2 No
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CLOSE
Just to remind you, my name is... (NAME) from Newspoll. This research 
was carried out on behalf of the Australian Government in compliance 
with the Market and Social Research Privacy Principles. If you would like 
details about privacy or phone numbers to check about Newspoll, I can 
give you those now. Would you like them? 

IF “YES”, CLARIFY IF PRIVACY OR PHONE NUMBERS AND READ 
APPROPRIATE SCRIPT BELOW. 

PRIVACY Your phone number was randomly generated from a computer. 
Your personal details will be removed from your responses in a few 
weeks. Within this time, however, you may request that your personal 
details be deleted.

PHONE NUMBERS If you have a pen and paper handy, the numbers are:

Newspoll toll free: 1800 646 526

Market Research Society: 1300 364 830

Newspoll website: www.newspoll.com.au

Thank you...(RESPONDENT NAME) for your time.

DID THE RESPONDENT WISH TO HAVE THEIR DETAILS REMOVED 
IMMEDIATELY?

PROG NOTE: 
- SINGLE RESPONSE

1 Yes
2 No

I certify that this is a true, accurate and complete interview, conducted in 
accordance with industry standards and the AMSRS Code of Professional 
Behaviour (ICC\ESOMAR). I will not disclose to any other person the content 
of this questionnaire or any other information relating to this project.

PROG NOTE: 
- SINGLE RESPONSE

1 Accept
2 Not accept


